
Emphasizing ethics  
and leadership development  

with a global perspective

An MBA
The Mount Mary Way

For more information or to apply, contact:

Office for Graduate Education 
Mount Mary College 
2900 N. Menomonee River Parkway 
Milwaukee, WI 53222-4597

E-mail: mmc-gradinfo@mtmary.edu

Phone: 414-256-1252

How to Apply 
To apply for admission to the MBA program, students 
are required to submit the following materials to the 
Office for Graduate Education at Mount Mary College:

•	 an application for admission online at  
www.mtmary.edu/mba.htm 

•	 official transcripts for all undergraduate,  
post-baccalaureate and graduate work;  
applicants must have earned a minimum 
undergraduate GPA of 2.75 on a 4-point scale. 

•	 a career goals statement describing why  
you want to pursue an MBA

•	 two letters of recommendation from professionals  
and/or professors able to comment on abilities and 
commitment, preferably from the current employer

Pursue Your MBA
The Mount Mary Way



Call 414-256-1252 to talk with an Admission Counselor  or visit www.mtmary.edu/mba.htm to apply!

An MBA  
the Mount Mary Way 

At Mount Mary College, we strive for the development 
of ethical and just business leaders who put knowledge 
into transforming action. We offer a 36-credit degree 
program, open to men and women, that combines 
advanced business skills with the College’s historic 
commitment to social justice and an understanding  
of global dynamics.

The program was developed to appeal to students 
from a wide variety of educational backgrounds. 
Employers continue to seek out job candidates who 
have developed strong leadership and communication 
skills combined with the analytical and strategic skills 
required in our global economy.

Benefits of the Mount Mary MBA:

•	 Real-life case studies: Courses use practical case 
studies to help you enhance your leadership, ethical 
decision-making, and communication skills within a 
global environment.

•	 Career advancement preparation: The program prepares 
students for a variety of career opportunities in 
consulting, entrepreneurship, management, finance, 
marketing and human resources.

•	 Flexible scheduling: Courses are offered in an 
accelerated format—classes meet once a week in the 
evenings for eight weeks. Terms begin in January, 
March, June, August and October. You can choose 
to take classes during all five terms or just a few 
throughout the year.

•	 Small class sizes: Receive greater interaction with 
peers and individual attention from faculty.

•	 Affordable education: Mount Mary College has 
partnered with several companies in Milwaukee to 
provide an affordable education to working adults, 
including a 5% tuition discount on graduate-level 
courses. 

•	 Convenient location: The campus is located near I-94 
and Hwy. 45 and has ample, free, on-campus parking.

Program Details 
Prerequisites

The Mount Mary MBA emphasizes strong quantitative 
skills coupled with qualitative proficiency required 
in a global business environment to make sound 
business decisions.  

Prerequisite undergraduate courses in finance, 
accounting and statistics are necessary preparation 
for success in the Mount Mary MBA. Mount Mary 
provides these undergraduate courses in an 
accelerated format. 

You do not need to complete all prerequisites before 
taking graduate courses. The prerequisite courses 
allow students to excel in the program’s more 
analytical courses.

Completion Time 

The MBA program is designed to allow students to 
earn the degree in about two years, but ultimately, 
the number of credits taken each semester determines 
the time to complete the degree. Students have a 
maximum of seven years to complete the program.

More Information

For more information on the MBA program, 
prerequisites or frequently asked questions, visit  
www.mtmary.edu/mba.htm.

MBA Degree 
Requirements 

The Mount Mary MBA provides in-depth skills and 
knowledge in the functional areas of business, 
emphasizing leadership, ethics and communication 
skills within a global environment. 

Required Courses

BUS 610:	 Managerial Communication

BUS 615:	 Managing in a Global Environment

BUS 620:	 Leadership

BUS 625:	 Marketing Management

BUS 630:	 Managerial Economics

BUS 635:	 Information Technology  
for a Competitive Environment

BUS 640:	 Accounting Analysis & Control

BUS 650:	 Social & Ethical Environment  
of Business

BUS 660:	 Competitive Operations Strategy

BUS 670:	 Corporate Finance

BUS 680: 	 Quantitative Analysis

BUS 750:	 Global Business Policy & Strategy

Elective Courses

If a certain course is waived for a student, a 
substitute course requirement will be made in 
consultation with the Program Director. The 
following course(s) may be considered possible 
substitutes:

BUS 733: 	 Special Topics in Business  
Administration

BUS 786: 	 Independent Study

BUS 790: 	 Research


